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Dear Clients:


   My newsletter will be filled with helpful information on Appearance, Behavior, and Communication   Skills.


    Presently I am involved with an international “Civility” Project connected to my   Association of Image Consultants International, and Professor Forni of John Hopkins University. “Civility” is about kindness and consideration toward others using Respect, Responsibility, and Restraint. 


   “To be civil is to behave in a manner that takes into consideration the feelings and comfort of others.  By treating you the best way I know how, I appeal to the best in you, urging you to do the same.  The practice of civility is the application of gentle force with the goal that everybody becomes a winner in the delicate game of social exchange.” 


 	~ Diana














The purpose of a newsletter is to provide specialized information to a targeted audience. Newsletters can be a great way to market your product or service, and also create credibility and build your organization’s identity among peers, members, employees, or vendors.


First, determine the audience of the newsletter. This could be anyone who might benefit from the information it contains, for example, employees or people interested in purchasing a product or requesting your service.


You can compile a mailing list from business reply cards, customer information sheets, Business cards collected at trade shows, or membership lists. You might consider purchasing a mailing list from a company.


If you explore the Project Gallery, you will find many publications that match the style of your newsletter.


Next, establish how much time and money you can spend on your newsletter. These factors will help determine how frequently you publish the newsletter and its length. It’s recommended that you publish your newsletter at least quarterly so that it’s considered a consistent source of information. Your customers or employees will look forward to its arrival.











Throw away any products that are 12- 18 months old or are outdated.  Because of bacterial contamination, replace mascara every 3-6 months.


Basic Tools:  Cotton, sponges, tissue, Q-Tips, eyelash curler, good brushes.


Lighting:  Make sure that you have adequate lighting.  Full-Spectrum (sunlight) lighting or natural lighting is best for makeup application.  


“Less makeup is always better”.  You can always add more color if it is desired. 


Foundation:  If you have extra bottles, put them in the refrigerator. Foundation evens skin tone, protects the skin from pollution and dehydration, and can visually diminish lines in the face. It is age-defying.  If foundation bottle is almost empty or dried, add moisturizer or olive oil.  Stir well. 


Concealer:  Helps to cover blemishes. Use a light touch.
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Makeup Tips for a Beautiful Face 











Diana’s Color Collage 





Letter from Diana 

















Kaleidoscope





Sheath Dresses	


Ruffled Blouse/ Denim Jacket


Printed blouse/bow


Copper, Silver Gold Eyeshadows


Boots/ Tights


Hair: Headbands,                Barrettes, scarves


Cuffed Jeans/Tank Tops


Peachy/Pink Colors


Retro Ruffles


Acid Brights


Large Bib-like necklaces


Bohemian Pants


Harem-style Pants


Chandelier Earrings


Mix and Match


Prints – same color


Animal Prints

















Emails/ Telephone:  Answer within 24-48 hours.


Speakerphone: Use only with permission of the caller.


Cell Phone: Put on “silent” mode when not in use.


Business Cards: Create rapport prior to exchanging cards.


Shaking Hands: Use web to web, two pumps, elbow at waist and good eye contact.


Introductions: Always stand!


Thank You Notes:  Send them within 24 hours when possible.  Be gracious and appreciative.

















As a member of the Association of Image Consultants International, I am working on the John Hopkins Civility Project.  Our goal is to spread a civility epidemic around the world.  Civility involves an elevation of standards of Appearance, Behavior, and Communication to the highest level of Respect, Responsibility, and Restraint towards others.  


 















































Fashion Trends





Be a Civility Champion!  








Business & Social Etiquette Tips








Fashion Trends







































































































































































AICI Website:


� HYPERLINK "http://www.AICI.org" ��www.AICI.org� 









































































































































About Our Organization…
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Diana Olson Presents:











We’re on the Web!


See us at:


www.dianaolson.com





465 E. Union St #100


Pasadena, CA 91101





Phone:


(626) 584-9761





Fax:


(626) 584-1856





E-Mail:


OlsonCo465@aol.com





Diana Olson & Company

















Manners, Etiquette & Civility


  Basic Life Skills (Ages 6 to 85)


I. Introductions:  Name tags; Sitting; Standing; Walking; Posture                          


II. Art of Conversation: Overcoming Shyness; Eye Contact; 


Party Conversation; Telephone Manners; Conversations with Adults.


III. Dining Etiquette:  Table Settings; Seating; Menu Readings;                                               Punchbowl   Etiquette; Party Practice.


IV. Tutorial Luncheon:  Name Cards; Utensils; Napkins; and Glassware; Serving yourself and others; Tipping; Home and Restaurant Dining; Thanking your Host and Hostess; “Dos and Don’ts” of Table Manners (Actual tutorial dining experience), and more…….……    


Contact Diana Olson (626) 584-9761 


or Fax Reservation to  (626) 584-1856


Diana Olson, MA   AICI   CIP, Etiquette and Image Consultant, graduate of the Protocol School of Washington, will be presenting this course. With over 20 years of experience, she served as Etiquette consultant to Emma Roberts in the “Nancy Drew” movie, Lisa Rinna and Louie, and   Mel B and Max in “Dancing with the Stars.” She was the Etiquette coach for the Montage Hotel, Laguna Beach.  She has a California Education Life Credential.  Other Etiquette courses include: “Tea Etiquette”, Business and Social Etiquette/Entertaining;


 “Dining with Civility”; and Communication Skills. 





Dates: Email for dates


 Non-Refundable Tuition Upon Reservation:  Limited Space—First Reservations Honored        Time: 8:45 a.m. to 3:00 promptly.    


Call for more information


Name_______________________ Age _______Grade____


Parent’s Name______________________________________


Address______________________________________________


Telephone (H) ________________ (W) ____________________


Cell: _______________    Email _____________________


Credit Card Information #______________________________


Expiration Date______________CVV2 #_____         
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